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ULISSES SANCHEZ

Centro Strategies

founded Happy Hour With a Cause (HHWAC). HHWAC is a com-

munity-driven initiative that has three core objectives: 1) to support
local community causes or organizations that are in need of assistance;
2) support local businesses that embrace the spirit of giving back to the
community and; 3) provide a festive environment for working profes-
sionals to congregate at and help support a great cause. To date, with
the support of various community leaders, local elected officials and the
HHWAC Advisory Board, the group has supported over 50 commu-
nity organizations and causes, raising tens of thousands of dollars and

| N March of 2012, Ulisses Sanchez (President of Centro Strategies)

empowering individuals to become engaged in such causes through direct
involvement or donating services and goods. Happy hours are an integral
part of the lives for many working professionals. The vision of this effort
is to take an after-work tradition and give it a philanthropic twist.
Through Happy Hour With A Cause and his own personal efforts,
Sanchez has also been instrumental in Catholic Big Brothers Big Sis-
ters' (CBBBS) efforts to expand its support base to obtain the resources
needed to mentor and empower the youth it services. Sanchesz facilitates
introductions and obtains support from various elected officials to solicit
support from major corporations throughout the year and for CBBBS! s
annual gala. Sanchez’s guidance and advice in proceeding with thesé
contacts has allowed CBBBS to broaden its support network, some-
thing which is critical for any non-profit organization that is seeking to

strengthen its base of sponsors and resources. Recently, Sanchez assisted
CBBBS in gaining support from its State Assembly and State Senate rep-
resentatives for a grant that will enable it to serve 200 new youth in parts

of Los Angeles where mentorship services are severely needed.

About Me

Chicano Latino Youth
Leadership Project
You Are What You Post
Protecting Your Reputation
In The Digital Age

FHOGL 18 L M

ULISSES SANCHEZ

COMMUNITY OUTREACH, SEARS |
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The Birth Of Centro Strategies







Startup Best Practices

1. Check Your Business Name Avallability
= 2. GetRegistered with IRS & Secretary of State [
&« 3. Establish Solid Bookkeeping Practices;
Hire Bookkeeper if Complicated ol
4. Know Your Work Value =
5. Have a Solid Work Environment for Business
6

Establish Solid Work/Personal Life Balance
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Defining Your Business

ESTABLISHING WHO YOU ARE
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Defining Your Business

BUSINESS LOGOS
= YOUR BRAND'S FOUNDATION ;fi‘?f"_,
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Defining Your Business

IDENTITY
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Defining Your Business

Logo
Color Palettes

Font Styles

BRANDING
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Defining Your Business

BRANDING

Fonts:
Century Gothic

Champagne & Limousines

CENTRO STRATEGIES

Centro Strategies

centrostrategies.com

Color Palettes:

Ulisses Sanchez

Principal
RGB RGB RGB 333 S. Crand Avenue
66, 109, 157 0,0,0 66, 109, 157 Suite 3310
CMYK CMYK CMYK Los Angeles, CA 90071

78,47,4,6 74,71, 64, 87 78,47,4,6

HEX# HEX# HEX#
426D9D 000000 FFFFFF

Direct: (323) 229-7925
ulisses@centrostrategies.com

333 S. GRAND AVENUE, SUITE 3310 | LOS ANGELES | CA | 90071 | (323) 229-7925
WWW.CENTROSTRATEGIES.COM




ldentifying Your Marketing Universe

KNOW YOUR TARGET CLIENTELE
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ldentifying Your Marketing Universe

DIFF'RENT STROKES FOR DIFF'RENT FOLKS
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ldentifying Your Marketing Universe

WHY AND HOW IT MATTERS
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= Higher Return on Investment (R.O.l) When You iy
B Market To Consumers More Likely To Use Your o
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You Can Better Shape Your Marketing Message To
Attract Those Customers To Your Business




entifying Your Marketing Universe
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Have Liked Eack Other

SEND MESSAGE

KEEP SWIPING
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Marketing In The Digital World

PLAN WELL AND PLAN AHEAD

ldentify Your Target Audience

Shape Your Messaging

Know The Tools You're Using
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Marketing In The Digital World

YOUR ONLINE TOOLS & RESOURCES

(W 7relor

Google
Analytics

\ Hootsuite"
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Marketing In The Digital World

ASSESS YOUR PROGRESS

Check In On How Well You're Doing

Evaluate Your Plan’s Effectiveness

Tweak Your Efforts to Correct Direction
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Marketing In The Digital World

DOWNLOAD TODAY'S PRESENTATION

= centrostrategies.com

CENTRO STRATEGIES
Ulisses Sanchez
(323) 229-7925

ulisses@centrostrategies.com
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